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The ‘Right’ MTN-017 Participant 
 The “right” participant does not have a certain look; 

they  vary by race, age, socioeconomic status, education, 
background, etc. 

 However, the “right” participants have common 
characteristics: 
◦ They ask thought-out questions 
◦ They understand the purpose of the study, and can explain it 

back to you (and their friends) 
◦ They understand what is required of them and why 
◦ They are genuinely interested and motivated by altruism (even if 

they are motivated by compensation as well) 
 *Flyers/ads state “compensation will be provided” but no actual 

amount is listed 
 



Pre-Screening Participants 
 Participants are pre-screened by study staff (recruiter) 

who is culturally competent and familiar with study 
protocol 

 Phone screens include an explanation of the study 
focusing on time commitments and participant 
expectations 

 Eligibility criteria are reviewed 
 Increased detail in phone screen helps identify most 

appropriate participants 

 



Informed Consent 



 Text or call to remind him of appointments.  Texting 
has yielded high retention results. 

 Greet participants in the lobby. Introduce them to 
staff.  Offer them a drink/snack.  Make them feel 
welcomed and relaxed. 

 The study staff serves as “hand holder” during the 
process. 
◦ Especially for first time participants 

 Retention Rates: 
◦ 100% - MTN-006/RMP-02 - 100% (8 flex. Sig w/ biopsies) 
◦ 100% - MTN-007 (3 flex. Sig w/ biopsies) 
◦ 100% - Project GEL Stage 2 (3 set of anoscopic biopsies) 

Participant Retention 



We’ve Learned This Population: 
 Uses of current social media and technology 

(Craigslist, MSM chat/date sites, Facebook, 
Twitter, Smartphones) 
◦ Craiglist has been highly effective, whereas 

facebook has not.  Grindr? 
◦ Popularity of MSM dating sites vary by 

geographical location 
◦ Text messaging is preferred method of 

communication 
 Is very active (school + jobs + activities) and 

needs clinical flexibility 
 Have varied definitions of relationship and 

condom usage 
◦ Confident/empowered MSM with 

friends/family support engage in ↓risk 
behavior 

◦ Condom use in “monogamous relationships” 
is low  

◦ MSM may be non-monogamous but think 
their partners are monogamous 



We’ve Learned This Population: 
 May view exams/testing  as benefits, 

but men may 
◦ Fear of invasive procedures (rectal 

exams, needles, biopsies) 
◦ Fear of knowing HIV/STI status 

(stigma, privacy) 
◦ Fear being treated at and reporting 

findings to local health department 
◦ Most have never had a rectal exam 

 May be wary of trusting researchers, 
especially black and ethnic minority 
MSM 
◦ Recruiters must repeatedly involve 

themselves in the population’s 
culture such as ball scene, 
bars/clubs, events, and activities 

 Maintain function (social/school/work) 
even with high levels of substance 
abuse 



Our Study Staff 
 Site Leadership is available to speak to participants 

before entry and during participation.   Leadership 
updated on bimonthly at staff meetings 

 Clinical staff have experience with MSM and are 
involved in community outreach events such as Pride 

 Counseling staff conduct culturally appropriate 
counseling specific for MSM.  Patient-centered risk-
reduction counseling provided, rather than one-size-fits-
all approach  
 
 



Recruitment Efforts 
• #1- Tap into our well-established participant pool 
• Our HIV Prevention Registry has 311 participants 
• Participant word of mouth 

 

www.hivregis.pitt.edu 



Recruitment Efforts 
 New designed ads that will be: 
◦ In local publications focused on GLBT- Equal Magazine 

and broader audiences - City Paper 
◦ Updated weekly on Craigslist 
◦ Sent to and posted at local LGBT 

organizations, bars, bath house, etc. 
and universities/colleges, non-profits, clinics 
 

 

 

 
 
 





Recruitment Efforts 
 Pittsburgh Gay Pride (June)  

and the Black Gay Pride (July) 
 
 



Recruitment Efforts 
 Utilize the Pitt Mens Study (Pittsburgh site of the Multi Center 

AIDS Cohort Study) for HIV-negative controls and serodiscordant 
couples 

 Attend health fairs and community events such as Black HIV 
Awareness Day events at University of Pittsburgh 



Recruitment Efforts 
 Backup Plan: may include hosting events, using Grindr,  

accessing the ball community 





Questions? 
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