-

MARC USA

BUILT TO LOVE
CREATING DESIRE FOR NEW PRODUCTS

MAY 13, 2014




MARC USA BY THE NUMBERS

PRIVATELY HELD
YEARS OLD IN BILLINGS EMPLOYEES IN U.S. AGENCY

CHICAGO PITTSBURGH
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GONORRHEA

SIX D

HIV/AIDS
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KARI DOESN‘'T GET ASKED ¢

EVERYTHING YOU NEED TO KNOW ABOUT SAFE SEX
Is ON THE MEN'S ROOM WALL.




More than 95% of Decision Making
Is Emotional and Mostly Unconscious
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“A man always has two reasons for doing
anything: a good reason and the g&alreason)’

J.P. Morgan, Banker & Financier
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INCIGHT

Radical insights—inciting powerful reactions.
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INCIGHT™

ExXperience Architecture

Ignite a
Connection

Craft an Trigger an Incite a
Experience Encounter Reaction
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Defining a Whole Brain Connection
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“A new Intervention... that moves
beyond simply providing individuals
with information about symptoms
and recommendations for action

by addressing social, cognitive and
emotional reasons for delay.”

AHA Scientific Statement, 2006




0 MINU | E

CAN STOP A
HEART ATTACK
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- REASONS FOR NOT CALLl NG O11

I will be embarrassed}

It might be a false alarm

I don’t want to make a scene]

[ I don’t know what will happen to me
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American
Heart
Association.
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WHEN HEARTS ATTACK

A the first sign of & hoart attack,
whether i's you or somebody slse, call
911, Commit 1o making the cal

IT'S NEVER NOTHING.

WHEN HEARTS ATTACK

=)
TANE ACTION

L 911

X " HOTHING
heart.org/call By

& Yes, | commit 1o calling and want o

recaive text mestsges and emails.
10 atay informed.




In the first quarter of 2013, the number of

heart attack patients arriving in Erie hospitals
by EMS rather than private car rose from 58%
to 76% and continued to rise — reaching 80%

by October 2013.
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Due fé’c a mammég’cam.? SMILLS

BREAST CANCER INSTITUTE

We'll RSN (217) 326-0180

Dear micMc-age Cma’mﬂa Your gown awaits. @MILLS

BREAST CANCER INSTITUTE

CARLE CANCER. CENTEX

Sehedle o mammogram o, RANJLIAIS)

BREAST CANCER INSTITUTE
Click Here CARLE CANCER CENTER

©MARC USA, 2014 — All Rights Reserved

MARC USA



|

Mills Breast Cancer Institute - Mammogram Scheduling
I

~<MILLS MAMMOgram

m When's the [a:\;ime —
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Schedule your annual screening no!
Fill this out and we'll call you right back!

e Phone To: [9 person@email.com
cc:

Subject: | Connie sent you a mamma-gram| |
b Artachments: none

[ Fent Ha S B 15 uTt ==

Primary Care Physician

Concems regarding your braast health Date of Birth
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Why not skip the mani-ped
this week and do somethir]
really girlie?

et ’ W;Ly not slcip the mani-pedi this week
= and do something ’zea[[y q,

e = |
‘SMILLS ( S Schedule your annual screening now
BESee Fill this out and we'll call you right back!

Schedule your annual screening  name

Phona
CLICK HERE

Profarrad Appointmant Day and Tima Address
Mills Breast Cancar Institute & hi bi =1
dimgnostic and treatment sscvices fram Cane Physican Group with comprehensive
hospital services provided by Care Fowndation Hospital. The Instituls brings ingether
Carie and Uni v of lllinols. wiho conduct and clinical BRI Email Primary Care Physician
siudies pumn with state-of-th: breast cancer cars. Eal

Concems regarding your breast heaith Dater of Birth

Why not skip the mani-pedi

ﬁ MAMMOgram R
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The newly expanded mammography capacity
was quickly exceeded with appointments
booked from October through December —
setting new records for Q4 mammograms.

AAAAAAA



Perer Boatwright & Jonathan Cagan
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CREATING PRODUCTS
THAT CAPTIVATE
CUSTOMERS
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The Insurance Institute for Highway Safety
reports that helmets reduce head injury risk by
85 percent and that 91 percent of bicyclists
killed weren’t wearing helmets. Despite these

facts, only 20-25% of all bicyclists wear bicycle
helmets.
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BY KOTEX
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It’s the job of the people creating the
communication to determine how to tell the

story in a compelling way that engages the
audience emotionally and conveys the needed
Information. This happens In an “ecosystem” of
communication, with various touchpoints

designed to play a particular role.
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Pact Creates Powerful
Incentives for Health.

Getting fit and staying healthy are hard. Pact uses
cash stakes to help you achieve your health goals,
week after week.
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We need to understand the unconscious
emotional drivers and barriers around use

We need to design the product and its
packaging in ways that ignite emotional
connections

We need to craft experiences and create
encounters with the product for our targets

We need to create communications that
leverage the experience to incite a reaction
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People could get
rectal microbicides

from vending
machines...

BILLETTERIE AUTOMATIQUE

B Tickots of carnots do motro, Passe Navigo, Mobilis, Frangilien war §
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