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South Africa’s Story

Society for Family Health
Part of PSI's global network of country offices
Not for profit

HIV prevention including condom social marketing, voluntary
medical male circumcision, social and behavior change
communication

Provides free lubricant in sachets through MSM and SW
networks

Lube distribution with condoms in ‘hot spots’
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South Africa’s Story Continued

Company 158
For-profit venture started in 2012
Regional: SA, Lesotho, Swaziland, Botswana
Includes Trust and Lovers+
Male condoms
Female condoms (Inner condoms)
Lube
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Know Your Audience
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How Were PSI Brands Servicing Needs of Consumers?
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How Could PSI Service Them Better?
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The Competitive Landscape
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Insight Proposition
I love living life to the full! But Lovers+ is your passport
worrying about Personality fo fun-filled sex
consequences. inhibits Vibrant Flirtatious

me from making the most Spontaneous

of every moment! Humorous

Life of the party Self-assured

Fssence
Functional \Y/ * Range extendsto category
e Fully covered by the best Energetic Adventurous innovation (e.g. lube, etc.)
protection from HIV / STls elnnovation leader
/Unplanned pregnancy D
. val Tested
. Alwaysinnovating to keep Innovative quyful
R *SABS approved
things “exciting .
Values *WHO compliant
Emotional
. Every time is as exciting as
the first time
° Lovers+ makes sex fun
Benefits
- Energetic - Erotic or raunchy or porn
- Liberating -Slap stick comedy

Is PA\G/\éel{lot me N -Reckless . - ps| I lsn’t
-Gender sensitive -Not offensive (gender exploitiv




BN HE IR 100 T ERIE EEE I A BH 'E2
Positioning

To middle income men and women, aged 20-30,
Lovers+ is the condom that makes me feel that |
have a passport to fun-filled sex

It’s Playtime
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Product: Making Sex More Fun
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A NEW WAY TO PLAY p
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LIGLID LUBE

LIGUID LUBE LIGUID LUBE
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Price and Place

A
little
liquid

courage

= Low price competitor; average R36 ($6 US)
= Compared to competitors at R60 or more

= Promotions to Trade

= Available at major pharmacies, drug
outlets, online shops

(for when you
want to try it
back there)
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Promotions

~ -~

Lube
Communication

Events
S

7 N\
Trade

Presenter §
N4

7 N\
Face book

N
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More Promotions

(7 Lovers +
4 | » || 4 Edhups://www facebook com/pages /Lovers/ 362 10665190 1023 7ref = profile ¢l a
00 i Popular~

LOVERS+

IT'S PLAYTIME

Lovers+ o Like | | Message ® -
(1 F8 Message

7159

Pros (@ rhoto | video o | e

| BEES imvite

Syivia Frost Invite

Steve Radebe

invited by sella herold mopsi
Leseilane
Send by s

o mogai

Seflo Herold Mopa
) 1 m struggling 1.get the winning token inside the ¢
@

Khotso Chalale

serr How wauld  person get in contact with lovers+ cond

s CAUTION: L

wovers SLIPPERY FUN AHEAD r
J LIQUID LUBE NOW AVAILABLE o

' LOVERS+ - et

old Mopa
| m still inviting people 16 like the page.

s: don't always rely on your partner for

n. Make sure you sh 3 pack of

or when you

1% Chat (01
I AZAX IR i 3 new window

Goen rios
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LOVERS+

IT’S PLAYTIME
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L essons Learned

= Successfully repositioned

= Created awareness but not education — Dr. Eve
provides the how, where and when

= Created emotional link to brand
= Not accessible enough

= Need more info; who's buying, for what reasons and
for what use

"H’vﬂ Sexual Health & Lifestyle
& Adult ‘sfud)
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http://www.youtube.com/watch?v=TybzDoOrtN0

Thank you!
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